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Business Profession
Introduction 
This is a writing that is based on the presented slides. The slides contains various professional fields and the characteristics of these fields outlined in the slides. This paper has chosen one slide related to business and looks at it in two parts. The first part is about the view and analysis of the selected business profession. The second part contains personal reflection and connection to the latter task.
View and Analysis 
I choose the business professional set of slides. This set of slide relates to my business career, since it is a profession that dwells much on personal presentation. The slides contains business men and women who from the look in their presentation, it points towards their professionality. It therefore outlines the dress code, the self-presentation and the non-verbal communication that is relating to professionalism. From the sides we learn the impact of presentation of business personnel.
The individual that are shown in the first slide are very much professional. Professional attire is mostly associated with wearing a suit, which is skirt or slacks, button shirt, and a matching jacket. The suits are rather neutral in colors of grey, navy blue and black which denotes professionalism. Additionally, the people shown in the slides are warm in their expressions and their facial are welcoming and appealing. The individuals in the second slide are also busy in board table with papers indicating serious consultation and discussion which points to a professional business meeting.
However, in the third slide there is show of unprofessionalism in the people presented. Unlike the people in the first slide, their attire is not presentable. The dress code is not official and they rather look shaggy and regular than professional. Some are smiling while some have frown faces, which is rather unofficial. The space where they are is shaggy and the slide shows there is no coordination as some stand blocking the view of others behind them. Some are also seated with papers that are not well arranged. The entire set up in the slide thus shows that they are unprofessional in their attire, self-presentation and non-verbal communication.
Personal Reflection and Connection 
In business profession, attire is more important and given priority at all times and in all situations. This is because the first impression, which is always noted in looks is the first thing noted about everybody. Therefore, business professionals are expected to be in official attire. The dress code entails wearing suits, this includes, slacks, button shirts and a marching jacket. Men are expected to put on ties with dress shoes and women can do closed shoes and stockings. The hair must be well kept and presentable at all times (Hawk, 2021, p. 12).
In order to be professional in the field of business, one must possess qualities that shows high level of professionalism. Amongst the qualities are, appearance and demeanor. Appearance of a professional should be neat and meet the requirements of their company dress code. This is important since presentation before clients and prospects is much dependent on the dress code. A professional’s demeanor stands on the fore front of every business association. Being well-spoken and polite when speaking to customers, clients or fellow work mates is essential. Professionalism thus dictates that one should be warm and friendly at all times (Feldman, 2020, p. 15). 
Behavioral attitudes in business is an important aspect that is vital in this professional. First and foremost, every professional in business must uphold a code of ethics. Ethics dictates the dos and don’ts of every profession. In business, organizations have their own code of ethics and conduct that is acceptable and fair to all in their area of operation. Other than being ethical, professionals must also be competent. They must also be reliable in every task that they handle and be well organized in everything they do. These are few attributes that denotes professionalism in business (Rosnan et al., 2013, p. 8).
As for me my dress code is always official. I do make myself presentable at all times which is important in selling myself out. I have developed the habit to always be friendly, warm and lively to everyone that I meet. This enables me to master non-verbal communication skills that I value in my daily occurrences. Furthermore, I ensure that I present myself to the best of my ability and both in times of appearance and skills. I have an ever increasing trait of solving problems and approaching issues from and informed and positive perspective. All this gives me an upper hand in preparing to hit the business world as an experienced professional.
Conclusion
In conclusion, the business profession is a relational area of engagement. It requires earning trust from those that we meet even for the first time and making them friends. This therefore requires business personalities to be presentable, full of character, enthusiastic and friendly. Most importantly, the dress code matters and as seen in the slides and the reflection above, the business profession is demanding and particular about appearances.
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